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The swirling letters of Coca-Cola, the green colour of Heineken and McDonalds’ golden arches. When you see it, you
almost instantly recognise it. Humans have evolved to recognise visual cue’s which are defined in the house style. They
get a certain feeling from seeing it, sometimes feeling even some kind of bonding. A brand, as is a person, needs to be
consistent to be remembered and to call upon positive emotions. By repeating cues around these emotions, the relation
between them and the brand becomes stronger and the brand is recognizable anywhere in the world.

For Octoral we would like to have three things well remembered for all those who come into contact with it, whether it
be our own technicians, dealers or end-users. These three are compact, compliant and cost effective. They can easily be
remembered as “the three C's”. In our communications we try to hint to these brand properties.

This house style guidebook is made to help you keeping the Octoral brand communications as consistently as possible.
Of course, things may slightly evolve and change over time. Therefore these
guidelines will be updated frequently. Therefore please do not feel
limited by these guidelines and feel free to contact the Marketing .
department if you have a good reason to divide from the

guidelines as explained here. Also, not every detail might be
in this guidebook. Such details may be filled in by yourself,
but please keep close to the general idea laid out in this .,
guidebook. 4

Maybe it speaks for itself, but the Octoral and
De Beer brand, although being sister-brands are
separate brands with separate strategies.

For any questions, feel free to contact the

Marketing department. We are happy to help you.

- The Valspar b.v. Marketing Department
November 2010
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Alternative logos

0CT0

Only use this logo for
communications specific
for the Octobase Eco
line.

Only use this logo for
communications specific
for the Octocryl line.

Only use this logo for
communications specific
for the Octobase line.

Only use this logo for
communications specific
for various Octoral
branded products, such as
hardeners and thinners.

OCTﬂﬂ

Only use this logo when no colour
printing is available (e.g. faxes and in-
line printed box stickers).

Use this inverted logo when the
background is too dark for the normal
logo to be well readable.
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Consistent typogra-
phy helps in creating
a recognizable brand
image for Octoral.

Use a condensed font to save space, for example for the
R&S sentences on the label.

The Frutiger font-tamily
et O ctobase

Compliant
and Cost
Effective.
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Colourful photos

Use colourful nature pictures to
underline Octorals bright and fresh
colours, grab attention and to focus
on Octorals second ‘C": Compliant.

Pictures in all four of Octorals
product colours can be acquired
through the marketing department.

Only use the pictures supplied by
the marketing department or which
are free for commercial use.
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The square in the Octoral logo is a very
distinctive feature. To support this, try
to use this style element in Octoral
communications. Stick to sharp 90
degree corners and avoid rounded
corners. Use the squares for filled
rectangles and pictures in layouts.

Checkerboard patterns have also been
used extensively for Octoral. They can be
used optionally. Do not let the squares
overlap in any checkerboard pattern and
use a three color-setup (gray, white and a
primary Octoral colour).

This is an example of
square bullet points.
Octorals main strategy
is to be:

m  Compact
= Compliant
m  Cost effective



earthSense

earthSense:

by Valspar;

% L

Valspar is introducing earthSense, a logo that reflects C: 69 R 122

Valspars commitment to the environment and that M: 0 G: 193

should appear on products that are VOC-compliant as Y. 95 B: 66

well as on general communications. Always use the K 0

version of the logo with ‘by Valspar’ (unlike with the De PMS 368

Beer brand).

Please try to keep enough contrast between the logo The colour of the logo has been chosen by Valspar: PMS
and the background. When neccessary, use the white 368. For full colour printing, use the alternative CMYK

version of the logo as displayed above. values as given. Only use RGB values for screen purposes.
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A trademark is a word, symbol or a combination of both, that serves to indicate that a company such as Valspar is the
source of goods or services. Trademarks are valuable assets of a company and an effort must be made to protect them.

Trademarks should be distinguished from other words in printed materials; trademarks should be capitalized. Acceptable
alternatives include placing the trademark in quotation marks or capitalizing the first letter of the mark. These rules should
be followed throughout the text of a printed document.

Trademarks should be used only in their exact format; a trademark should not be modified, changed or used as a
possessive noun. Combining two trademarks, adding words or letters to a trademark should be avoided.

The Octoral brand has been registered as a trademark in the category paints for automobiles, lacquers, varnishes, diluents,
siccatives and pigments for paints. Because our brand has been registered in that category we can use the registered
trademark symbol ®, only on labels of products in that category or in brochures and advertisements for products in that
category. That means that we can’t use the Octoral logo with the ® symbol on other products such as promotional items
or measuring sticks.

Should you have any questions on trademarks or the use of trademark symbols, please contact the marketing department

of Valspar b.v.
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Paper largely determines the character of the printed matter. To ensure a bright appearance of Octoral, the following
paper has been chosen:

Letterhead
Size: 210 x 297 mm
Paper: 80 grammes promail plus

With compliments card
Size: 210 x 148 mm
Paper: 80 grammes promail plus

Envelopes
Size: 229 x 162 mm (A5)
Paper: 90 grammes

Envelope A4
Size: 240 x 340 mm (A4)
Paper: 120 grammes promail plus

Business cards

Size: 85 x 50 mm

Paper: 350 grammes silk mc

Printing: double-sided digital in indichrome
Upgrading: double-sided in matt laminate

Folders/brochures

Size a: 297 x 420 mm broadsheet, 210 x 297 mm folded

Size b: 297 x 630 mm broadsheet, 210 x 297 mm folded

Paper: 200 grammes wood-free satinised mc

Printing: double-sided in full colour and all-over gloss press varnish

Leaflet

Size: 210 x 297 mm

Paper: 170 grammes hello silk

Printing: single-sided or double-sided in full colour
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<Company Name>
A, <Name>
<sreet + number”
<posicode Place”
<Country

<Place, date

Re. <sublect”
Dear <sitmadame Name:

<Yourtext>

With kind regards.
Valspar bV

<Your name>
ZFuncton name”

Encl: <definiion”

ocro 7 '

Guys
Mare > Wini
valspar

if it matters, we're on

valspar

Valspar

ZV alspar b,

Po < ngue

82022 1590
03 9
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Zuiveringweg 89 8243 PE Lelystad v
P.O. Box 2139 8203 AC Lelystad 2
The Netherlands 2,;-

www.octoral.com
info@octoral.com



